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SUMMARY OF THE PROJECT 

The main goal of the project is to build the capacity of youth organizations that will contribute 

to the improvement and transfer of knowledge and positive examples of practice, cohesion 

and networking in the field of cultural and creative industries. 

1st Specific goal of the project is to create, through the cultural and creative industries, young 

people with stereotypes and prejudices fostering dialogue, openness, dignity and mutual 

respect. Developing intercultural dialogue aims to help prevent conflict and encourage 

reconciliation within and between countries. The cultural and creative industries should help 

to respond to global problems such as fighting unemployment, contributing to the creation of 

new added value, promoting foreign trade (export), strengthening social inclusion, social and 

cultural development, increasing quality of life, combating youth unemployment, integration 

refugees, the fight against violent radicalization, the protection of the world's cultural heritage 

and other indicators of socio-economic development. 

2nd Specific objective of the project is to establish a functional network and collaboration 

that will ensure the concentration of knowledge and resources, which is particularly relevant 

in this sector of industry characterized by the growing number of "freelancers" and "nano-

enterprises." Build a multi-network between EU countries and Western Balkan countries with 

young leaders and youth workers who establish and implement youth projects with an 

emphasis on creative and cultural industry at local and regional level and for cooperation at 

the international level. 

3rd Specific goal of the project is to increase the role and importance of participation of youth 

associations and youth in decision making, creating local policies and directing the 

development of cultural and creative industries, and promoting the instruments of youth 

cultural policy. To raise awareness on creative and cultural industry special aspects of cultural 

diversity and to share experiences in order to spread information about the creative and 

cultural industry to young people through 20 - 30 local youth projects and campaign activities. 

To learn more about the 20 - 30 local youth events as part of cultural creative industry 

campaign, what type of problems occurred and how these were solved, what were their impact 

on young people and local communities? To share good examples from practice and help to 

each other in order to find good solutions on challenges.  

Innovative part of the project and complementary expertise involves: 

1. Partnership and experience exchange between NGOs and public sector that represent 

non-formal and formal education accordingly. We see it as a possibility to exchange best 

practices not only on the content of the topic, but on the methodology used by each 

organization. We believe that it will positively influence educational activities and allow 

expanding the variety of methods used. 

2. “Innovative thinking” method in practice. It involves a combination of such steps as 

questioning, observing, networking, experimenting, associating, etc. 

3. Knowledge exchange is an essential part of the project: education and research in the 

field of intercultural communication will contribute a lot to the knowledge of NGOs that have 

lots of examples and practical situations which can get explanation and grounded analysis 

from the research point. At the same time non-formal methodology of training organization will 

expand the vision of formal education to non-formal tools.  

Objectives: - To enable youth workers and young people for recognising prejudgements, 

prejudices among nationalities inside and outside different countries; - To identify and define  
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different and similar aspects of different cultures and creative industry related with them; - To 

identify and define the roots and origins of the industry; - To make youth workers capable for 

motivating young people being active participants in a process of acceptance and respectful 

cultural and creative diversity; - To prepare, run and evaluate local youth campaigns and 

cultural diversity workshops by young people for accept and tolerance cultural diversity inside 

and outside different countries;   

Methodology (M): Non- formal learning techniques will be adopted and include interactive 

workshops, role-play, cultural trips and art. The working methods of the project will be adapted 

to the needs of the participants and the dynamics of the group should this be required. The 

programme is varied and the delivery styles are vast to ensure that the learning styles of all 

participants are met.  

Training course on  2- on organising four basic models of cultural and creative industry, 

mapping and research of the potentials cultural and creative industry, networking and clusters 

and from creative industry to creative cities as well as differences and tolerance as important 

segment of creative industry. 

YDC Dekameron was established in March 2012. and formally registered in May 2012. YDCD 

is established in order to implement Strategy for development of Youth Policy of the 

municipality of Ključ for 2012-2017. Objectives of YDCD are to work actively in order to: 

improve life standards of young people; strengthen mechanisms for youth participation in 

decision-making; strengthen mechanisms for the development of the general socio-economic, 

educational and cultural interests of youngsters; activate participation in public life and civil 

society building and promotion and development of the voluntarism and youth mobility. YDCD 

is part of the Youth Council and until now we have realized several initiatives in a frame of 

Youth Strategy, mostly working on unemployment and voluntarism. Project that we are 

working on seven months is online youth counselor which is recognized as first project in our 

region that is based on social problems of young people and it is organized online. Dekameron 

has successfully implemented Partnership building Activity within the Youth in Action 

programme “Innovations for youth employability”. Beside this Dekameron has implemented 

various projects for youth on local and regional level which were supported by various 

donators, ministries and local community.  

YDCD has implemented numerous of projects on local level and besides this has participated 

in establishing Youth council of Ključ, Youth council of Una-Sana Canton and Youth council 

of Federation of Bosnia and Herzegovina.  

For more information you can contact our president:  

ANEL HOTIC      ++387 60 32 36 982 

 

anel-667@hotmail.com  

orc_dekameron@yahoo.com 

 

ALEXANDAR ISPOGLOU     ALEX:     ++30 6984566620 

HOTEL : ++30 2343041302 

        

alexispoglou@gmail.com 
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Facebook group for this project is https://www.facebook.com/groups/142674834695814 and 

for easier communication while preparing your participants for TC you can send messages 

here as well. 

IMPORTANT NOTICE!!! 

Due to the measures and rules in Greece, we must say that only fully 

vaccinated participants can attend the training! 

 

WHAT TO BRING? 

1. Flip-flops or slippers 

2. Some traditional food, sweets, drinks, art, dance, games or anything coming across your 

mind for showing your culture (for Intercultural evenings) 

3. Clothes suitable for December (but we will inform you about the Weather and foreseen 

forecast for the period). 

4. Some new games, exercises, ice-breaking games and positive energy     

 

ACCOMMODATION 

We will be accommodated in Goumenissa - small traditional town in the Kilkis regional unit, 

Central Macedonia, Greece, less than an hour's drive from Thessaloniki. It is located at the 

southeastern part of the Paiko moutain. Goumenissa has narrow streets lined with traditional 

houses and is renowned for a wide range of things; apart from its preindustrial monuments 

built beside lush springs, there are traditional wineries which prove the expertise of this small 

country town to produce good quality wine. It is known for its folklore museum, its impromptu 

brass bands and its customs, events and fetes, all of them are reflective of the traditional 

lifestyle.    

Participants will be accomodated in 3-4 bed rooms in a traditional guesthouse in the center 

of Goumenissa. DIMOSTHENIS guesthouse is situated in the central square of the town. 

More info at   www.dimosthenis.gr    

Training sessions will take place in the hotel’s premises. 

 

https://www.facebook.com/groups/142674834695814
http://www.dimosthenis.gr/
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HOW TO REACH TO GOUMENISSA? 

For participants arriving by plane to Thessaloniki airport: You will need to take 2 buses to 

reach Goumenissa. The first will be the local bus (from the airport to the cental bus terminal 

KTEL) and the second will be a KTEL bus (from the central bus terminal KTEL in Thessaloniki 

until Goumenissa). 

STEP 1: There are frequent bus service from the airport. The bus number is X1 (N1 in the 

night) and the bus stop is located just outside the Arrivals exit. The bus ticket costs 2� and 

you can get it from the machine inside the bus (coins only). You will take the bus until the fnal 

stop (KTEL MAKEDONIA). Travel duration 40'-50'. www.oasth.gr  

 

 

 

 

 

 

http://www.oasth.gr/
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STEP 2: KTEL Makedonia is the Bus terminal of Thessaloniki. When there, you need to find 

the counter for NOMOS KILKIS and get a bus ticket to GOUMENISSA. The ticket costs 7.70 

EUR. The daily departures are as follows: 06:30 - 08:30 - 10:30 - 12:30 - 14:30 - 16:00 - 

17:30 - 18:30 - 20:00 - 21:15.  When inside the bus, you need to ask the driver to stop at the 

central square (Platia) in Goumenissa. The hotel is situated at exactly this central square. 

Travel duration 50'-60'. 

 

 

Please, coordinate the arrival of your participants with Alex Ispoglou in case some 

urgent matters occurs as we from Dekameron Team will also be travelling at that time. 

 

CURRENCY 

The domestic currency in Greece is Euro €. 
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TRAVEL REIMBURSEMENT 
Participants’ travel expenses will be reimbursed according to the Erasmus+ guidelines. 
It is absolutely important that participants keep all related documents (ticket 
receipts/boarding passes). We will NOT reimburse expenses without all neccessary 
documentation. Moreover, participants need to attend the TC in full in order to be 
reimbursed. The maximum amounts of reimbursements per 
participant can be found on the table below. 
 

Name of the 

organization 

Country Number of 

participants 

AMOUNTS FOR 

PARTICIPANTS 

DEKAMERON 
Bosnia and 

Herzegovina 
4 1.100,00 

EEG Serbia 3 825,00 

YAYGIN EGITIM 

MERKEZI 

DERNEGI 

Turkey 

3 825,00 

CET ITALY Italy 3 825,00 

MOSTAR 

FRIEDENS 

PROJEKT 

Germany 

2 550,00 

CNFE Montenegro 2 360,00 

CET MACEDONIA 
North 

Macedonia 
3 540,00 

CET CROATIA CROATIA 3 540,00 

VSJ LITHUANIA LITHUANIA 2 550,00 

MEDIA TERRA 

NEA NPO 

GREECE 
3 0,00 

 
COSTS 
 
All training expenses(accomodation, daily meals, local travel) will be covered by the grant 
with no extra cost for the participants according to the project’s guidelines. 
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COVID AND HEALTH ISSUES 

You need to have health and accident insurance that is valid in Greece in case of emergency. 

In case of accidents, you will have to pay your costs and then reimburse it in your country from 

your insurance. 

Covid 19  

For arrival to Greece, you need to be either tested, have recovered from Covid19 infection or 

to be fully vaccinated.  

This assures, that you can enter the country and that you do not have to go into quarantine 

afterwards.  

➢ TESTED - negative result of PCR test which is not older than 72 hours prior arrival to 

Greece or rapid antigen test for SARS-CoV-2 virus, which is not older than 48 hours.  

➢ RECOVERED - a certificate issued by a doctor that has overcome the disease COVID-

19 in the past period from 14 days to 180 days from the date of arrival at the border 

crossing of Greece.  

➢ VACCINATED - vaccination certificate for a person who received a second dose of 

vaccine of Pfizer BioNtech, Moderna, Astra Zeneca/Oxford, Novavax, Johnson + 

Johnson/Janssen, Sinovac Biotech, Gamaleya (Sputnik), Cansino Biologics, Sinopharm 

against COVID-19 more than 14 days before the day of arrival at the border crossing 

of Greece.  

 

➢ IMPORTANT:  All travelers must complete their PLF before entering the country, 

providing detailed information on their point of departure, the duration of previous stays 

in other countries and the address of their stay while in Greece. In case of multiple 

stays, they are required to provide the address for the first 24 hours at least. Travelers 

will receive the PLF with their unique Quick Response (QR) code via email (the QR 

code will be provided in a link in the email). The PLF can also be found on the Visit 

Greece app and at www.travel.gov.gr It is strongly recommended that all visitors 

download the Visit Greece app (GDPR compliant) for free, prior their arrival in Greece. 

 

  
 

 

WELCOME! 
 

http://www.travel.gov.gr/

